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QUICK REFERENCE GUIDE FOR HELOC ADVERTISING

Effective 10/1/09

	Triggering Terms (HELOCs)+

	If your ad has any of these “triggering+ terms”…
	You need these.....

	The finance charge (how, when, rates, balance calculation, etc.)
	1. All charges associated with the account

	
	

	Other charges (annual fee, application fee, etc.)
	2. The APR

	
	3. If variable rate, so state.



	
	4. If HELOC: if variable, state maximum rate.



	
	5. If HELOC: state that property insurance may be required

	
	

	If your ad has a “teaser rate” or other intro rate that is not based on rate for term of loan…
	You need these (either next to, below or above – same size type)…

	
	1. The period of time the intro rate will be in effect.

	
	

	Index rates must be “current” – 60 days for mail, 30 for print/electronic media.
	2. The “fully indexed” APR that would be in effect using the current Index + Margin.

	
	

	If your ad states that the loan may exceed the FMV* of the dwelling…
	You need these statements…

	
	1. The interest on the portion of the extension that is greater than the FMV is not tax deductible.

	*FMV=Fair Market Value
	

	
	2. You should consult a tax advisor for more information.

	
	(These are NA for radio and TV)


+For home equity lines of credit (HELOCs), a negative reference to a feature IS a triggering term!!  For example, saying no fees, no closing costs would trigger additional disclosures if the open-end loan was a HELOC.

There are additional disclosure requirements for HELOCs where a minimum payment is given and a balloon payment may happen, the ad must also disclose this fact and the amount and timing of the balloon payment.  These statements must be given with equal prominence and next to/above/below.

Integrated Compliance Solutions - 2009


